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CHARACTERISTICS OF RADIO

You probably know the story of Sanjay inthe Mahabharatawho described the
war to Dritharasthtrawho could not see. Sanjay could ‘see’ the war with his
divyadrishti or hisdivine eye. Probably you can call Sanjay asthefirst ‘radio
broadcaster’.

Supposeyou areinafar flung areanear the Hima ayas on 26" January. You have
aradiowith you and you tune into the running commentary of the Republic Day
Parade. You would know exactly what is happening in Rgjpath in Delhi. The
commentator (like Sanjay inthe Mahabharata) will describethe details of the
parade and asyou listen, your imagination takesyou to the Republic Day Parade.
Sothat isradio for you. Wherever you are, you can listen to the near by radio
station. You can listento music, newsand other programmes. Now that you have
commercia radio stations, you can listen to round the clock chatting and music.
Andif youtuneintoAll IndiaRadio, dmost every hour, you canlisten to newsand
other programmes.

\ <=/ OBJECTIVES
After studying thislesson, youwill beableto do thefollowing:
e explaintheconcept of radio broadcast;

describethe characteristics of radio broadcast;

°
e enumeratethefunctionsof radio broadcast;
e listthelimitationsof radio broadcast.

9.1 TERMSUSED IN BROADCASTING

Let usfirst understand some of the common terms used in the medium of radio.

e Audience Thegroup of peoplewhomradio or mediareachesfor aparticular
programme.
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e Listener/s: A personor agroup of peoplewho formthetarget audience of
radio programmes.
e Broadcaster: apersonwho presentsor announces programmesover radio
for thepublic.
Notes

e Broadcagting: any communication or transmission of any messageor signa
to the public through el ectronic apparatus.

e Tuningintoradio: You haveto switch onyour radio and tuneinto the station
youwant to listento.

e Livebroadcast: It meansaprogramme being broadcast directly without
any pre-recording or the sounds made at the moment of broadcast.

e Prerecorded programme: The programme recorded on magnetic tape,
phonographic discsor compact disc for broadcasting it later.

e  Script: Thewritten copy of thewordsto bespoken during aradio programme.

9.2 OBJECTIVESOFRADIO

Inthefirst module, you havelearnt about therole of massmedia. There, wewere
referring to different forms of mass medialike the print media (newspapers,
magazinesetc.) and electronic media(radio, television etc.) These mediahave
functionswhich arecommon.

Haveyou heard an advertisement on apopular brand of soap or shampoo ?What
doesit communicate? Through that you have come to know about the brand
name of the soap or shampoo. You are informed or told that such and such a
product isavailableinthe market.. That advertisement would al so tell you what
benefitsthebrand offers.

L et ustakeanother example. Thewater supply department makesan announcement
onradio that therewill be no water supply inyour village or town the next day
morning. So you get ready to facethat situation.

Or amessage onradiotellsyouthat thefollowing sunday is‘ polio immunisation’
day. If youhaveasmal childinyour home, with that information received through
radio, you decidethat the child should be taken to be given polio drops.

You might have heard rural programmes on agriculture on radio. Experts who
take part inthat programme may explain what precautionsareto betakenfor a
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crop during aparticular season. You learn to do aparticular agricultural practice
usingthat information.

Now think of thethree examplesgiven above. Inthefirst case, you cometo know
about the availability of aparticular brand of soap or shampoo. It isfor youto
decidewhat you want to dowith that information. It just informed you.

In the second and third exampl e of the announcements about water supply and
polio immunization also, you are given information. You would agreethat this
informationisof great use.

When it comes to the fourth example of a particular agricultural practice, the
information can educate afarmer who has no formal education or training in
agriculture.

Let us take the example of * Gyanvani’. Thisisaradio station through which
educationa programmesare broadcast for the benefit of learners.

Now what do you understand from these examples about therol e or function of
radio?

Firstly, radio informs

Fig.9.1: Listeningtoradioin arural setting

MASSCOMMUNICATION




Characteristicsof Radio MODULE - 3
Radio

Secondly, radio educates

Notes

Fig. 9.2: Sudentslisteningtoan educational programmeonradio

Radio stations broadcast film songs. Don’'t you tuneinto film songson radio
for entertainment? Even the casual comments and announcements on radio

entertain us.

So radio also entertains

Fig.9.3: Listeningtomusicwhiledriving
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Peopletuneintoradio basically for thesethreethings— for information, education
and entertainment. Asradioisnot expensive, for alarge number of peoplein our
country, radio continuesto be the only source of information, education and
entertainment. Thosewho cannot read or write or cannot seelistento radio news
for getting informed about what ishappening around them.

However, thethree objectivesof radio areinterrelated.
SJActivity 9.1

Tune into your favourite radio station. Listen to the programmes
over a period of two or three days. Make a list of them and find out
if they were a source of information, entertainment or education.

o

b

1 INTEXT QUESTIONSO.1

1. Givenbdowisaligtof descriptions. Relatethemtotherespectiveterm  used
inthemediumof radio.

i) A personoragroup of peoplewhoform
thetarget audience of radio programmes.

i)  apersonwho presentsor annouNCes programmes
over radiofor thepublic.

iif)  any communication or transmisson of any message
or signa to the public through e ectronic apparatus.

iv)  Theprogramme recorded on magnetic tape,
phonographic discsor compact discfor
broadcastingit later.

V) Thewritten copy of thewordsto be spoken
during aradio programme.

2. Youhavelearnt that oneof the objectivesof radioistoinformitslisteners.
Name the other two objectives and give your own examples of such
programmesonradio.

9.3 CHARACTERISTICSOF RADIO

() Radiomakespictures: Remember the exampleof therunning commentary
onradio of the Repubic Day Paradein Delhi? Asyou heard the commentary,
you could visualize or * se€’ in your mind what was being described. You
could actively ‘ see’ picturesinyour mind of the parade even asyou listened
to the sounds of bands playing patriotic tunes or the sounds of marchingand
commands. You use your power of imagination asyou follow therunning
commentary.
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(i) Thespeed of radio : Radioisthefastest medium. It isinstant. Asthings
happen in astudio or outside, messages can be sent or broadcast. These
messages can be picked up by anyonewho hasaradio set or receiver which
istunedinto aradio station. If you have atelevision set and cableor satellite
connection you may be using aremoteto get your favourite channel. These
daysif you have asatellite connection, you can also receiveradio signa s of
variousAlR stations. Otherwise your normal radio set givesthe meter or
frequency on which variousradio stations operate. You are tuned into that
station and listen to newsthat happened afew minutesearlier. Onthe other
hand, anewspaper givesyouthe previousdays news. Of coursetelevision
can aso cover eventsinstantly. But televisionisamore complex medium
whereyou need light and camerasfor any coverage.

(i) Simplicity of radio: Compared to al other media, radioissimpleto use.
Asmentioned in the previous sections, radio needsvery simpletechnology
and equipment.

(iv) Radioisinexpensive: Asitissmple,itisalsoacheaper medium. Thecost
of productionislow and asmall radio can be bought for aslow apriceassay
fifty rupees.

(v) Radiodoesnot need electric power supply: You canlistentoradiousing
dry battery cellsevenif you do not haveeectric power supply or agenerator.
Soinacountry like ours, where electricity has not reached everywhere,
radioisagreat blessing.

(vi) Aradioreceiver isportable: Don’'t you moveyour radio set at homefrom
theliving roomto thekitchen or asyou go out somewhere?You can't do that
very easly withtelevision. Thisfacility of moving anobject whichiscalled
‘portability’ givesradio an advantage. Thesedaysif you haveacar and a
radioinit, youcanligentoit asyoudriveor travel. Can you think of watching
televison, whenyoudrive?

(vii) One does not have to be literate to listen to radio : Unless you are
literate, you can't read anewspaper or read captions or text on television.
But for listening to radio, you need not beliterate at all. You canlistento
programmesor newsin any language ontheradio.

(viit)For amajority of Indiansintherural areas, radioisthe only source of news
and entertainment . Radio news can beheard anywhere usng aninexpensive
receiver. Even the most economically backward sections can afford to use
themedium of radio.

e Radio is the best medium of entertainment. It provide healthy
entertainment tothelisteners.

e Thereisplenty of musicof different typesavailableto people.

e  Thepopulartypesof muscareclassicd, light classicd, light, devotiond,
folkandfilmmusc.
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Characteristicsof Radio

1 INTEXT QUESTIONS9.2

Nameany threecharacteristicsof radio.

Statewhether thefollowing statementsaretrueor false:
i)  Radiomakespictures.

i) Radioisadow medium.

i) Radioisanexpensvemedium.

iv) Onehastobeliteratetolistentoradio.

v) Radioisnot aportablemedium.

9.4 LIMITATIONSOFRADIO BROADCAST

So far, we have learnt about the main strengths of radio asamedium of mass
communication. Now let usunderstand the limitations of radio.

a.

A onechance medium : When you read anewspaper, you can keep it with
you and read it again. You havethe printed word there and unlessthe paper
isdestroyed it will remain with you. Suppose when you read anewsitem,
you do not understand the meaning of certain words. You can refer to a
dictionary or ask someonewho knowsto find out the meaning.

Now think of radio. Supposeyou arelisteningto anewsbulletinin English
and you hear wordsthat you don’t understand. Canyou refer to adictionary
or ask someone e sefor the meaning?If you stop to do that, you will missthe
rest of the news. You haveto understand what isbeing said on radio asyou
listen. You have only one chanceto listen. What is said on radio does not
exist any longer; unlessyou record it. Thewordshave momentary life. After
itisspoken, it disappearsunlike anewspaper or aprinted book. Sothatis
oneof thegreatest limitationsor weaknessesof radio . It'smomentary nature
or to put it differently —radio isa one chance medium. A listener hasjust
one chanceto recelvethe message and understand it.

Radiohasnovisual images: Let usconsider anewsitem onradio andthe
sameitemonteevison. For example, the newsabout the devastating cyclone
Nargisthat hit Myanmar in May 2008. Radio newsta ked about theintensity
of the cyclone, the number of deaths, detailsabout property destroyed etc.
However inthe case of television, it showed the actual cyclonehitting the
country, visuals of properties destroyed, rescue operationsand many more
detailswhich could be seen. Now comparethetwo. A natural disaster likea
cyclonewhen seen on television ismore effective than what you hear on
radio. Itissaid that “ apictureisworth athousand words’. It isal so said that
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“seeingisbelieving”. Sowhen you see something, itismorebelievablethan
what you hear. So having no visualsisamaor limitation of radio.
c. Messagesonradioareeasly forgotten: Theproblem of not having visuads
leadsto another limitation of radio. What is seen isoften remembered and
may remain with us. For exampleif you have seenthefinevisuasof the Tg Notes

Mahd inAgra, itwill remaininyour memory. But what you hear isnormally
forgottenfast. Probably you may remember what you haveheard inaclass
roomif youfounditinteresting. But canyourecal dl thehead linesof anews
bulletin you heard onradio?Normaly, you don't. Sothisisanother limitation
of radio. Messagesheard onradio are easily forgotten.

d. Poor performanceonthepart of announcer s: Presentersor participants
inaradio programme can be boring or uninteresting that it can resultin
listeners switching off their radio sets. So listeners' interest dependsup on
how information or messages are presented.

e. Radio broadcasts are of no use to people who have no sense of hearing
especidly thosewith hearing disabilities.

IN-TEXT QUESTIONS9.3

1. Ligtanythreelimitationsof radio.
2. Statewhether thefollowing statementsaretrueor fase:
) Radiogivesvisud images.
i) If thecommentator isdull, hisbroadcast will sobedull.
i) Radiomessagesareeasily forgotten.
iv) Radioisnot auseful medium for people who cannot see.

v) A listener getsonly onechanceto listen and understand messageson

radio.

Characteristicsof Radio

9.5 WHAT YOU HAVE LEARNT

— Conceptsof radio broadcast
e commontermsused inradio broadcast

e listener, broadcaster, broadcasting, pre-recorded programme, script,
tuningintoradio
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— Objectivesof radio
e toinform
e to educate>inter related
e toentertain
Notes

—> Charactersiticsof radio
e radiomakespictures
fastmedium
smplemedium
inexpengvemedium

portablemedium

— Limitationsof radio
e onechancemedium
e |acksvisud images
® messagesonradioareeasly forgotten
e notuseful for thosewith hearing disabilities

El 9.6 TERMINAL EXERCISES

1. Makealigt of thecommontermsthat you havelearnt on radio broadcast and
explain each one of them.

2. Describetheobjectivesof radio with examples.
3. Radioasamedium hascertain characteristic features. Explain.
4. Explanindetal thelimitationsof radio?

9.7 ANSWERSTO INTEXT QUESTIONS
91 1. i) ligenals

ii) broadcaster

iif) broadcasting

iv) pre-recorded programme

Vi) script

2. entertain; educate. Exampleswill vary from|learner tolearner.
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9.2 1. RefertoSection9.3.
2. 1) True
i) Fdse

i) Fse Notes
Iv) Fase
v) Fase
9.3 1. RefertoSection9.4.
2. i)Fdse ii)True iii)True iv)Fdse V)True
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